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COMM 445 Imagery, Media and Middle East Politics
Dr. Ibrahim Al-Marashi

Class Hours: Tuesdays & Thursdays 10:30-12 noon, ASC Rm 342
Office: ASC Rm 403

Office Hours: Tuesdays & Thursdays 1-200
Course Description
This course examines the various media systems in the Arab world, Israel, Iran and Turkey.  The topics to be covered include:

· News and entertainment media, including satellite TV, magazines, newspapers, motion pictures, internet, and alternative media and their role in the perception and practice of Middle Eastern politics.  
· The interplay of media, publics, Islam, and the political process.
· The roles of media systems in national identity formation.
· Regional and national media’s responses and adaptations to globalization.  
· The role of gender and pop culture in political communication in the region.  
No previous knowledge of the Middle East is necessary for this class. 

Core Readings

1 Noha Mellor, The Making of Arab News, Rowman & Littlefield, 2005

2 Philip Seib, New Media and the New Middle East, Palgrave, 2007

3 Annabelle Sreberny-Mohammadi and Ali Mohammadi, Small Media, Big Revolution: Communications, Culture, and the Iranian Revolution University of Minnesota Press 1994
4 Class Reader (to be found on Blackboard)
Student Requirements:

Class Participation and Attendance

10%

Midterm




30%
Tuesday May 5
Film Review 




20%

Students are required to write a 900-word film review on any Middle Eastern film dealing with political themes.  How to write a film review will be distributed.  

Final Paper 




40%
The primary assignment will be a 10-15 page research paper on any topic relating to the class.  Remember, your research paper needs to make a causal argument - it is not an “overview” of a topic, or “background report.”  

PART ONE: THE ARAB WORLD 
1 Introduction

2 The Arab Media System

Textbook Noha Mellor, The Making of Arab News 
	“Introduction”
	
	
	

	“The Arab Region: Similarities and Differences”

	
	
	

	“History of Arab News”
Reader (Blackboard)
William A. Rugh, “Arab Information Media: Function and Structure” Arab Mass Media: Newspapers, Radio, and Television in Arab Politics
Rugh, “The Mobilization Press: Syria, Libya, the Sudan, and Pre-2003 Iraq”
3 The Arab Media System

Textbook Noha Mellor, The Making of Arab News 
“Categorization of the Arab Press: Rugh’s Typology Revisited”


	“News Values”


	

	“The News Genre



	“MSA: The Language of News



	“Values in Language




Reader (Blackboard) 

Naomi Sakr, “Approaches to Exploring Media-Politics, Connections in the Arab World” in Naomi Sakr (ed) Arab Media and Political Renewal: Community, Legitimacy and Public Life 
4 New Media in the Arab World 
Textbook Philip Seib, New Media and the New Middle East
Phillip Seib, “New Media and Prospects for Democratization” 
Mark Lynch, “The New Politics of TV Talk Shows” 

A. El Gody, “New Media and New Forms of Censorship in Arab States”

Adel Iskandar & C. Atton, “Silent Citzens: Parameters and Paradigms for Alternative Arab Media” 
5 Al Jazeera
Textbook Philip Seib, New Media and the New Middle East
S.Khamis, “Arab New Media, Cross-Cultural Images, and Perceptions of the ‘Other’”
S.Powers & E.Gilboa, “The Public Diplomacy of Al-Jazeera” 
S.Fahmy & T.J.Johnson, “The Caged Bird Sings: How Reliance on Al Jazeera TV Predicts Views Regarding Freedom of the Press in the Arab World” 
PART TWO: CASES STUDIES IN THE ARAB WORLD AND ISRAEL
6 The Gulf
Textbook Philip Seib, New Media and the New Middle East
S.al-Roomi, “Women, Blogs, and Political Power in Kuwait”

Reader (Blackboard)
Douglas A. Boyd, “Saudi Arabia’s International Media Strategy: Influence Through Multinational Ownership,” in Kai Hafez (ed) Mass Media, Politics, And Society in the Middle East
Naomi Sakr, “Channels of Interaction: The Role of Gulf Owned Media Firms in Globalisation,” in Paul Dresch and James P. Piscatori, Monarchies and Nations: Globalisation and Identity in the Arab States of the Gulf
Marwan M. Kraidy, “Idioms of Contention Star Academy in Lebanon and Kuwait” in Naomi Sakr (ed) Arab Media and Political Renewal: Community, Legitimacy and Public Life 
7 Egypt and Lebanon
Reader  (Blackboard)
Lila Abu-Lughod, “Modern Subjects? Egyptian Melodrama and Postcolonial Difference”
Dramas of Nationhood: The Politics of Television in Egypt 
Abu-Lughod, “The Ambivalence of Authenticity: National Culture in a Global World”

Victoria Firmo-Fontan, “Power, NGO’s and Lebanese Television: A Case Study of Al-Manar TV and the Hizbullah’s Women’s Association” in Naomi Sakr (ed) Women And Media in The Middle East: Power Through Self-expression
Lina Khatib, ‘Television and Public Action in the Beirut Spring’ in Naomi Sakr (ed) Arab Media and Political Renewal: Community, Legitimacy and Public Life
Film 

West Beirut

8 Iraq
Check your emails

Monroe Price, Douglas Griffin and Ibrahim Al-Marashi, (eds.), Toward an Understanding of Media Policy and Media Systems in Iraq, Center for Global Communication Studies Occasional Paper no. 1, Annenberg School for Communication, University of Pennsylvania, May 2007
9 Israel and the Palestinian Authority
Textbook Philip Seib, New Media and the New Middle East
Y.Limor, “Israel and the New Media”
C.Naveh, “The Palestinian-Israeli Web War,”
O.Najjar, “New Palestinian Media and Democratization from Below” 
Reader (Blackboard)
Tasha G. Oren, “Broadcasting through the Back Door: Three Models for Israeli Television,” Demon in the Box: Jews, Arabs, Politics, and Culture in the Making of Israeli Television 
“Clenched Fist and Open Palm: the Six Day War, the Combat Radio Formula, and the Launch of General Television”
	
	
	

	
	
	

	
	
	

	
	
	
	


PART THREE: MEDIA SYSTEMS IN THE GREATER MIDDLE EAST
10 Iran
Text Book Annabelle Sreberny-Mohammadi and Ali Mohammadi, Small Media, Big Revolution: Communications, Culture, and the Iranian Revolution
“Mighty Media, Big States and Modernization: Big Identity Crises”
“Small Media and Revolutionary Change: A New Model”
“Media and the State in Iranian History”
“Dependent Development and the Rise of Television”

11 Iran

Text Book Annabelle Sreberny-Mohammadi and Ali Mohammadi, Small Media, Big Revolution: Communications, Culture, and the Iranian Revolution
“Oppositions: Secular and Religious”
“Cultural Criticism, Secular and Religious”

“Language, Authority and Ideology”

“Heavy Artillery: Small Media for a Big Revolution”
Film

The Day I Became a Woman

12 Turkey

Reader
Check your emails

Orhan Kologlu, “The Printing Press and Journalism in the Ottoman State,” Media Issues for Turkey, Bogazici Journal, vol. 18 no. 1-2, 2004
Korkaz Alemdar, “The Early Years of the Republican Press, 1920-1950,” Ibid.
Ayse Oncu, “The Interaction of Markets and Politics: The Remaking of the Turkish Media Industry in the 1990s,” Ibid.
Brian Glyn Williams, “Valley of the Wolves Iraq: Turkey’s Popular Culture Reacts to the Unsettling Presence of the US in Iraq,” vol. 8, no. 1 Insight Turkey, January-March 2006

(Blackboard)
M. Hakan Yavuz, “Media Identities for Alevis and Kurds in Turkey” in Dale Eickelman and Jon Anderson, (eds) New Media in the Muslim World: the Emerging Public Sphere
Film

The Valley of the Wolves: Iraq
13 US and its Role in Middle East Media Systems
Textbook Philip Seib, New Media and the New Middle East
M.el-Nawawy, “U.S. Public Diplomacy and the Credibility of Al Hurra Television and Radio Sawa” 

Reader
Marc Lynch, “America in the Arab Media Environment,” in William A. Rugh (ed.) Engaging the Arab & Islamic Worlds Through Public Diplomacy  

14 The Internet 

Textbook Philip Seib, New Media and the New Middle East,
Maura Conway “New Media and the ‘New Terrorism’” 
Reader
Check your email

Ibrahim Al-Marashi, “Iraq’s Hostage Crisis: Kidnappings, Hostages and the Mass Media,” Middle Review of International Affairs, vol. 8, no. 4, December 2004
Ibrahim Al-Marashi, “Iraq’s ‘Cyber Insurgency’: The Internet and the Iraqi Resistance,” in Ralph Berenger (ed.), Cybermedia Go to War—Role of Non-traditional Media in the 2003 Iraq War






